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Account Summary Reporting

Every product you run with Max Media Digital, in one live dashboard, available 24/7.

Advertiser Summary [12/31/2021 ] [12/31/2022 ] [custom x) E]

& Snapshot(i

Impressions Completion Rate Clicks CTR Total Conversions
3,415,497 48.93% 15,179 0.44% 32,337.05
T 402.37% ¥ 19.94% T 40.70% + 71.99% T 257.35%

Not all data may be shown here as every product has different reporting abilities.
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Your campaign totals at a glance: Daily or weekly trends for any two How impressions turn into clicks and Key numbers for each channel you run:
impressions, completion rate, clicks, metrics, so you can see how delivery conversions, showing the full path from display and geofencing, streaming TV
CTR, and conversions, with the change and engagement move over time. ad to action. and audio, and Google search.

from the previous period.

maxmediadigitalllc.com Your Max Media Digital team will walk through your dashboard with you anytime.




